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Get Started

Audience Insights

On TikTok Ads Manager, access Audience Insights 
under Reporting. If not available under Reporting, 
view under Insights. Click through and land on 
Audience Insights to explore more features.



Where to find?
Under ‘Interest’ tab, view the top 10 hashtags your selected audience most 
interested in.

What’s next? 
By understanding the hashtags your audience is most interested in, you can 
have an idea what kind of content they are consuming. So that you can target 
specific hashtags, or take them into consideration when creating your organic 
content.

Top 10 Hashtags
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Key Feature
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Hashtags

Note: Top 10 hashtags coming November 2022



Where to find?
Under ‘Interest’ tab, view the ad interest categories 
section.

What’s next? 
You can ideate and experiment with different 
targeting strategy and creative messaging - to 
target and create content that are aligned with 
specific interest, or steer away from the least 
favoured interest.

Top 10 and Bottom 
10 Interests
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Key Feature



Where to find?
Under ‘Interest and Behaviors’ tab, enter specific 
hashtag, category of creators, and type of videos.

What’s next? 
These granular information on audience interactions 
allows you to better target and craft creative 
message. You can also filter and compare 
audiences of different levels of engagement such as 
Viewing vs. Following Profile, Watched Video vs. 
Commented.

Interactions 
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Where to find?
On the left ‘Create Audience’ bar, select multiple countries, 
language and the range of device price.

What’s next? 
The filtered audience help you reach and understand who 
used devices of certain price (for consumer electronic 
brands) and language (for localized and culturally 
relevant product and service such as travel), and located 
across multi-countries (for global campaign with 
cumulative insights).

Language, Device 
Price, Multiple 
Countries  
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